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Sate h ' *c,r;1"

Course: l\{BA
Full Marks: 70

Pass Marks: 28

ARKA JAIN UniversitY, Jharkhand
3rd Semester Final Examination - 2018'19

Subj ect: MARKETING COI{N{UNICATION

Time: 3 Hours

a

a

a

o

a

candidates are required to give their ansu'ers in their oun u'ords as far as practicable'

Question Paper is divided into I'hree I'}arts -'A' I3 & C

Part-A & D are comPulsory.

l)art- B contains SIX questions out of u,hich FOLiR questions are to be ansuered

Part- c contains SIX questions out of $)rich l'IIRIIIi questions arc to be ilrls\\Crrrl

(1 r 10--10)
Ql) All Question are comPulsorl' :-

A] State rvhether the follorving statement are true or false:-

I.Communicationisanessentialpartofeveryorganization.
ILEncoding is the process of translating the massage in a medium u'hiclt is not suitable tbr

transaction'

III'Theobjectiveofcommunicationistobeprovideaccurateandcompleteinformation.
IV' Any rvrong translation ma1' Iead to the semantic barrier in communication'

v. Source of verbal information include Il.adio and television reports'

VI'Socialnrediaisanemergingtoolofmarkctingctltnmunication
vll. .fhe communicaliorr model provicles a vcrv uscful fiarle*'.rk firr tttrtle.st"llrtrirr!' Irrrrrr \r 1

Vlll. Sandrvich man is a kind of outdoor adrerrising'

IX. The most imporlant element of advertizir-rg cop) is rts headline'

X. Sales promotion has the shortest life impact as a promotion tool

B] Ansu'er in brief the follot'ing question: -

I. Discuss the important of communication in rnarketing'

II. Explain the role of noise in communications'

ill. What is AIDA Model?

IV. What is digital marketing?

V. Defines ethics and morals'

PART I]

Q2). Ansrver anlr four questions'

I. Discuss the ob.iectir e ol conlmurticatiotl'

II. \\rhat is FCB planning Grid \1o'ie 1')

III. Erplain the <iifference t\ pes of Acir"ertising'

I\/. \\rhat are the four part of marketing rrir')

\/. Explain tlie ethical issues of Advertising?

VI. Explain the quanritatjve factors in media selectiotl'

(5x2 : I 0)

(5r1 . lttt

MBA -3rd Semester Final Exam - 2018-19 i AJU' Jharkhand



Pj{RT c

Ansn,er any three questions' 
.. -,^r, ., r-r.rrci.i role in marketing and business?

e3). Derrne communica""" 
n::-T.T1;;, 

;:rr;. taken in selectins an advertistns agencv'

e4). Defrne advertising -*"1":^-l'no., 
it relare to the creative brief and overall 9 Mc program?

:], :ffiilil:':::;;J: disadvan'lages 
o*elevision adve*ising

Q?). \\irrat is corporare sociar responsibirit),? 
Llorv is it rerated to pubric reration activities?

Qg). Derrne ethics. ldentify the types of et'ical complaints that are raisecl regarding ad'ertising'

(1 0r3=30)

;;;;semester Final --;;;to 
i o.,u, :r'arrrnand
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ARKA JAIN University, Jharkhand
lri Semester Flnal Examtnailon _ ZOlT-1g

Subject : Business Communication
Subject Code: 1006
Tirne : 3 Hours

Course: MBA
Full Marks : 70
Pass Marks: 28

a

a

a

a

a

Candidates are required to give lheir answers in their own words as lar as practicablo
Question Paper is divided into Three parts _A, B & C
Paft-A is compulsory.

Part- B contains SfX questions out of which FouR questions are to be answered.
Part- c contains FrvE questions out of which THREE questions are to be answered,

PA.RT A
Q1.) AII questions are compulsory:-

i. List out the various types of Communication.

ii. What do you mean by Non_Verbal Communication

iii. List out the barriers to effective listening,

iv. What are the different kinds of Meetings,

v. What do you mean by Circular & Notioe,

vi, . What are the characteristics of a good business reporl.
vii. What are the principles of effective public speaking,i

* viii. Explain the process of communication.

ix. What are the various kinds of Letters?

x. what are the guiderines foe effective Terephonic communication

PART B
Q2.) Answer any Four questions

i. "Communication is a two_way process.,,Explain

ii' what do you understand by Report, Explain the different types ,f pcporrs.
iii' "There may be various kinds of hurclles in the way cf elfectiv,e cr.tmntuni.u/ictn. ,

iv, "A good speaker must be a good listener.,, Explain
v' Draft a Letter of resignation, to be submitted to the HR head of the organization

into.

vi' "Written communication has various benefits over oral communication.,,
examples.

(10X2=20)

(4X5=20)

Llabrtratc

you are workin

Elaborate wit

MBA - 1't Semester Final Exam - 2017-181 AJU, Jharkhand



},ART C (3X10=30)

Answer any Three questions

e3.) -yeu 
u," Asst Mana* :ll,Ti*i::,1:',xit:{i}*iij";fi}$;*:Ui il*:'

.Y,iJ*., xyz l ::o#ifi 'll','lilili::, ; ilift; the last

with a statement ot tne t:I;::.;;i".u= 
in time.

.n.ourugi'g them to pay their invoices t 
,s Booking lD NF22622793490.09 

f'o-T :un'

.ol,]*,",J"Ji?:;}q}:ii:fr l*$,tlTff 
j#l#,Hlilff r'*:*;:cance*eddue"s'me

il.it*tt ;sons' Write a letter to conc-:7, 
T:Jffi::H'l#; l"'J#il;::" rimes "i lndia' ab'u'l varir rc* sr ) (

M-unug.', at Big e^;Bit*'u" :u*'itdfur' Write a Job lctter 
' ilr' '

eT ) r::ffiJ[,:;i;:';i*:;tm"]L'*:;J::: :'T:i[J:JiLil::ix'i"]'i'lJ',ir'
about imPortance

** - t't Semester Final ;;:*r -'* I o'u' rha rkhand



ARKA JAIN University, Jharkhand
15t Semester Final Examination - 2O1g-1 g
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Candjdates are required to git,e their ansu,ers in their orrn rvords as far as practicable.
Question Paper is divjded into Four parts -A, B, C & D
Part-A is compulsory.

Part- B contains sIX questions out ofrvhjch FotR questions are to be ansrveied,
Part- C contains sD( qriestions out of u,hich rHREE questions are to be ansu,ered.

PA-r{r,\
Q1.) All questions are compulsorl,:-

A] Objective Ansn'er T1,pe (5r 1=5)

i. Which One of the follorving statements b5,a compani, Chairman BESI'reflects marketing concc,pr '/

?) We have organized our business to satisfy the customer needs
b) we try to produce onry high quarity, technicaily efficient products
c) We believe that marketing department must organize to sell what we produce
d) We try to encourage company growth in the market

ii' A carpet manufacturing company develops nelv carpet that is stain resistant and durable, it must educate customers
about the productls benefits. This activity calls for which one of the follou,ing marketing mix ?

a) Price

b) Promotion
c) Distribution

r d) Product

iii' Demographic Segmentation divides the market into groups basecl on u'hich of the follori,ing yariables?
a) Size, Location, lndustry,, Customer
b) Size, Company, lndustry, Technology
c) Location, Size, Occupation, Race
d) Custorrrer, Techrology, Company, Industri,

iv' A Fim has decided to localize it products and services to meet local market demands. Which one of the follorving
approach is a good approach for its segmentation?
' a) Geographic

b) Demographic

c) Psl,chographic

d) BehavJou

\,. Bujing process starls rvith
a) Need Recognition
b) lnformation Search

c) Evaluation of.4.hernarjr.e
d) Purchase Decision

B] Shom Anst'er Tvpe
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a)

b)
c)
d)
e)

Define }r{arketing.
\\rhat is S\\'OT anallsis?
\\/hat is the difference befli'een \4arketing and Sales '')

\\/hatisamarketingmiru'ithrespecttoSen'icelndustries?
Define Product.

PART B

Q2.) Answer any four:

a)\Vhatdo),ouMeanbyProductLifeCycle?\\ih),itislmportantfora\{arketer?
b) why se-gmenixion, iurg"ting and Positioning is importanl lbr \{arketer?

.i uo* t ti[eting Researlh is lmportant fo,r a \,larketing \,Ianager?

di List out Qualities of a Good \{arketing \'{anager'

e) DeveloP a }i{arketing Plan '

BAryT C

Answer any Three: (3110--30)

Is Pricing important for marketer? How the Price is determined?

Select an Imaginary Product, You have to introduce this New Product in Market' Please expiain

how you will approach towards the same'

What us the concept ana in"ory of Consumer Behaviour and why is it important for marketers? Expiain'

Wh;i ;. you undeistand Uy IUC2 Explain with some successful examples,

Define Marketing Researcl. \\trat are different types of Marketing Research explain'

you are given an opponunlty to launch a Smart ii',one in I'our Town. De'elop a complete

N{arketing Plan.

Q3.)
Q4.)

Qs.)
Q6.)
Q7.)
Q8.)

(1x5=20)

(5x 1"5)
rhe purchases are nladc'nv ttloii:ers itiii

PART D

O9.) Case -
i There are a number of products designed to consumptic'n b)' children but

productsmustappealchildrenanclnrusthar,ertother'sappi.or'altoo.

Enervit, amalt chocolate milk drink, u,as rnanutactured anrl rnarkcteri b1' :r largc rnt:llinatii'rlrl 'rrrrri:'rrli 
l'irc l': 'lt:"1

was launched in the Indian market in 19g9 after a successful test market in Delhi and chennai' It \^as a|ailable bo"h

in Jars and refill packs of 500 gms. Customer acceptance of the Brand was good and sales went up till i994 and then

reached plateau and then smned declining'

A thorough analysis revealed that the positioning as an energy correct, with good advertisement showing a speeding \ 
-

train to communicate the energy theme. xow ttre mass objective of the company is to restore sales to the peak le\el of

1993 rvith a effective sales promotion'

Questious:

a) ln u,hat u'ay product positioning piays an important role of marketing?

b) Has the advertisement influenced the sales?

c) whar rype of saies promoti0n u'ouid 1'ou sussest.- Same li'r icss i>r \',Iore llrr Sar--lc')

d) Suggest three effective sales promotion tecl-uliques thar can ach:eve rhe obiect:r'e'
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r Question paper is divided into Three parts _A,B& C

. Iifi-l::j:,:::]l r::tions our or wn;cn Four euestions are to be answered

o Part -Cis compulsory.: ;;I::;"":*:::::e euesrions ou, o, *ir.i ;;, ;;:.J;:fi::: :j ;J:,#.,

Q.1)Ansv,er the following questions brieflv
IJART' .1

a)

b)

c)

Explain the term ,cash 
cou,,.

(5x4= 20 )

(20x1=20r

Rs 1-lakh marvel. the Nano hasn,t been having

what are 'stapres' in consumer _eoods crassification?

.Y,t"r::,1r,-.*ample 
expiain the ,d.pth 

of a procluct Iine

What is a ,two-level'
marketing channei?

PART B

I'AII'I'(]

-
Q.3)

Please read the following extract:

Small wonder or big challenge?

For all the excitement surrounding u,hat u,as nteant to be aa smooth ride.
By: Ramanujam Sridhar, CEO. brand _ conrlrr.

Q.4 Explain.the foilowing:
| 

_ 
(10x3=30)

a) Explain various product levels, usin_e an example.b) Define Macro and Micro Environ
c) what are dirr";;;; '",##;';ffi;;:':ffiffi:':ffi.i:l;' 

'case'or 'point orrererence'
d) Define consLlmer buying rlecjsion process.
e) Explain the marketing research process.
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Whateveris happening to the'Iata Nano'l'l'he brand rvhrch was touted as the.trreatest thing to happt:n r,,

the Indian automotive industn'and promised to transft)rnl the lifc ol Lhc nriclrllc rrlass conrLrrrrcr in lriLlr,
suddenly seems to have hit a speed breaker. l,et us just go back a Iittie in time to the 1;re-launch itn(1 uru

announcement of the Rs 1 lakh car rvhich rvas actually urade b),Ratan'fata in N{arch 200.1 at iLrc (lencrr,
Motor Show. It was hailed as a triuntl-rlt o1'[ndian irtnoviitior.t ancl 'ho\l,t:r] thc clisbeiicvirry \\'r'slt'1'r, 1ii,1lrl
as to how India was able to tap the {brtune at the bottom of the pyramid and horv India had leaplrogged tcr

the forefront with its dramatic new offering. The media \\/ent to town. Airport book sta1ls u,crc Iu11 r.,r

books on the car and its amazing journey 
- Small wonder - the making of the Nano was just one ol the

titles.

Who is the customer?

The lowest priced car has certain advantages and certain disadvantages as well. The advantage is rhe
price (even though it is not Rs 1 lakh) is affordable to a \\,ho1e lot of Indians. I know a number of affluent
Indians too who have bought it as theil thir:d car! Ale they the core target audience? Or is it someone who
is currently riding his two-wheeler in the dust and grime, breathing in the exhaust of the bus in front ol'
him, rvho wishes to gradllate to tl'te sal-et1, ancl contfort o1'a fitltr-u,hec1t:r. hou,cvursrlall'l'T'his lrctlrrlli
leads me to the next concern iind that is thc concern. or i:; thc'right uorcl obscssion. u,ith sl)itcc. iittlutr***** eam-t)fTTors'sptrce. *nrcfwanTTroTc-"sp-rciw-tlii'i1"
Childrenfo-playandspacetoparktheircon-rmodiousluugl.teinthchoot Illvevou\ecniln\/lnrliltnlrr,',,i
light? While the Nano seerLs i'inc lbr tu,o. horv rnany lamilies have 'Ltvo ii.rcintrers riitcl cicn ii ill.r ,, ,1,.
"dinks" (double income no kicls) tite1,1a,,r,-,161incl iinother sirriilar lantiJl,to travc'l \\/ith,

I too wanted to buy a Nano when I saw all the hype and niy family asked me a simple question that rher
often do, "Are you mad?", and I promptly desisted. How many such conversations are happening al1 oi,er
hdia? Often companies forget that business is not so much about innovation, hype and rnedia coverage
but about listening to the consumer.

llease answer the following questions _With rcIe-re[9_e_tq{]9_&Afq_!qw,i-AIU-q]q.

1. What is your understanding of 'I'ata Nano's far:get Customer? (5 marks)
2. Where did Tata Nano faced problem in the imple rnentation of lt4arkcting Stralcg\,'l (5 nrarks I

3. What was the positioning of Tata Nano'l (5 marks)
4, Where in the product life c1,c1s stage 

-fata Nano is and i.s it |ossib)c io rcr ir c tjte hltnii) ri
marks)


